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Abstract: Camuffo, Ding and Gambardella (2022) illustrated a scientific approach to entrepreneurial decision making from
its theoretical foundation, concept and components. In addition, they addressed its great value to research and practice in the Chi-
nese context. Based on their points, this paper discusses the science of entrepreneurship, and how a scientific approach to entre-
preneurial decision making can contribute to entrepreneurial activities. Building on the authors’ research conducted in China in
collaboration with Professor Camuffo and Professor Gambardella from Bocconi University, this paper gives the initial feedback on a
scientific approach to entrepreneurial decision making from Chinese entrepreneurs. This paper also discusses the limitation of this
approach, and the way of leveraging scientific approach scientifically.
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