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TRV ASE R 8 G o] 90 565 B b AR S L R 2 5
HOLE AR RME (Zott et al. , 2011) o L5
JEUL, RIS OGO (A AR AR, TR M AR X s
I, dRfE, RS B SR AR E M, TR AR
2w B P PG A S DN S PSS TR gt e 2 SN ]
JIRAT S b AR i R IR A G DA ST
FEATEG L, B— DKW S m &, R
AR DG A ] Sl 25 1 TR R T Bl R 5 LA
DIE O E . SCBLBA], 2 — R X A0 1) 1
4 (DaSilva & Trkman, 2014; Zott & Amit,
2010) . FEULFFRT, Tk, Bl BRs 2
AU RJRTTI B —, A2 00 o 75 SR A
iR, 5] AT KM (Demand-side Per-
spective ) 24 KRR LA G By i 52 e 7 ol 4SS 2 A 410 1B
Bl EAE; B, AWESm AT, il
T 2SR Ty BRI 55 UL A LA 4 b A B 3 ol A
MBhA BN 58 =, MEFH 1 IR G e, 223K
A TR A A S AR A b R B M A
I E A S M LIS

B, BB R, AR BT
LNV NS TS S R R S = v
FIABERE TR A A . BB R A A0 |
WML, IEAVE y Z A AL A5 AE — B 3L [R) 7™ 2E 52 )
(Furnari et al. , 2021; fHi8 B FIS R E, 2017) .
VR i R Al Gn i G 6t R AR AN (E S B R 4

Pl 5 SO — S R AY (holistic ) | & 2% /Y
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(complex) . RGEPER (system) HEE (Zott et
al., 2011) o AL, mDAST ., @l
TR FE . RO B R R, DL R AR
R T P S T LT H A DR R R e R A
T sis RIS . A M AMEE TR G n B
WIEE LB 281 (Fuzzy —set Qualitative Com-
parative Analysis, fsQCA) % T H Jy ¥ JT J& i
FEo HIK, BRI, WETE,
P AR AT Bl A 58 N PR AE, o 5 R
BRI 2L ) 3 i LU R 284 (Demil &
Lecocq, 20105 Ry 45, 2020), PSS %M
eSS 5in e AR DL S R N
T ETT RAEGE . BeJa, IR KB 7 iy
BR o AMER—ADBARPERE G, 77 M ASE 0 2 ¥
JEARTC, REH AR IR A 2OR T 5 o 2 58 4
Mg o o3 2R AN A 7E LAAE O 58 15 2
TR, ABAFAE AT RORAR . AT AL BRI M
TR AR AR ), MELASCRE SO B, 16
B PSR LB b il g A AR
SEHE R LRI A | TR T R | A2 4
SRR, DSR2 REEURIRIE IR S5 R RE LR,
NI SR ABE o Ml A5 A 1) S A 3 R 51
5=, BB W BT B, T
A Y S — A3 3k T 8 0 0L TR R fih Ay
A& 2 E I SASEE WL R (Vial,
2019) o 25 BRI S WAy IE 2 M E B 3 Y
B RZH (Guo et al. , 2020; Teece, 2010;
Zott et al. , 2011) , BCFALH AN T R AL
JOKUL, EER RGN G, RS9I RE
MR R P A, B AR R A X
IR =A LB & T T5 1), 1 5,

TG UK e 1 K e ik sl . a2, A PEE R R

Mp A 2 e AT AR R 5 B (Sosna et al.
2010) 5 BB BCFHARE T2 0 FH AR RS fih 1 1)
AWrFEE, ] DA 8 g iz B A
TR B EE Sy, AlEN E M E (REE
G5, 2022; PVHTESE, 2019), AT S B RS M 45
KX s, R, 57 2 F R3S UL A,
DRI Z B 9K 3l g ol AR X8 8 5 B 1 o
SHARA B L HW, WA & e 1) A 2
FENL . DIERTSE T T3 R A RE Tk 1 5,
XoF oMl 8 R oMb A5 S B E AT SRR ISR (As-
para et al. , 2013; Lange et al., 2015; Yun et
al. , 2016) , FCFHARIMSNAT L T H WA,
PR BRAT, AN A A
EZ Iy (BRE&M5E, 2020) . Bk, oz 2
ARZEESE, ASRMHALNS5ESS5E WM
Srael— Rt 5 aE R, &5, N
Fr i AR ) g B e, 7 BRI, @
BB MEHER LS AT L m” DR

EZHB T B BOR PR K154l
AR g s P R R .
I, G BN DL 5 i — A
P (FEARAES, 2020)

el

N
H
N
H

f. FiE

A B I E X PEE, 1R
PLeiB FREIR - PR AEFI 5 BT HE R - Ak
PR A A 58 4002538 1 30, %o 7 ol A8 X
U K R — IR B BLE BB S B . A
SORE R MP A AT TR 23 S 7 25 ) S K
P =AR BB, A Amit Fl Zow (2001) JF
BIPE H 51 A Rl A S HE & B Amit BT Zott
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From Following to Leading: The Transformation of

Business Model Research

Hai Guo
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Abstract: The publication of “business model innovation strategy” ( Amit & Zott, 2021), signals that business model re-
search is maturing. Amit, Zott and Qiao (2022) further introduces the key tenets of this book to Chinese readers. Based on the pi-
oneering work of Raphael Amit and Christoph Zott, I provide a brief review of business model research, comment on Amit, Zott and
Qiao (2022), and highlight several research opportunities. T divide business model research into three periods:; germination,
breakthrough, and mature, and argue that business model research is going through a transform from following to leading.
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