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The Influence of Environments on

Entrepreneurial Thinking
—Broadening the Social Mechanisms of

Entrepreneurial Cognitions
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Abstract; Shepherd, Patzelt, Gruber, and Nadkarni’s (2021) research note addresses an important but often neglected topic
in entrepreneurship research by theorizing on the social mechanisms of entrepreneurial cognition that help to explain how entrepre-
neurs’ social environments influence their cognitions. Stimulated by the authors’ intriguing work, in this commentary, T aim to ex-
pand on their framework and present additional underlying mechanisms associated with social perception as well as introduce a novel
social mechanism of entrepreneurial cognition that may also deserve attention. Specifically, I first discuss how social perception can
lead entrepreneurs to engage in social comparison, attribution, drawing inferences from social feedback, and forming impressions,
all of which influence their cognitions. Second, I introduce social influence as a novel mechanism of entrepreneurial cognition and
discuss how conformity and compliance can affect entrepreneurs’ thinking.

Key Words: entrepreneurship; cognition; social environment; social perception; social influence

— 180 —



